RFI for KRTA Trail Master Plan

1. Purpose:
To determine cost of producing a Trail Master Plan, for Kentucky, and to identify
qualified bidders.

Trail Master Plan Preliminary definition: (not part of RFI just ID info.)
Identify and map existing trails (private & public) for public use.

From that, identifies potential connectors between trails, communities,
counties, regions and potential Cross State Trail System.

Identify Best Trail Construction Standards for all trail types (motor & non)
Identify connectors or new trails that will include natural, cultural, & physical
features that increase trail users appreciation.

Identifies all clubs, organizations, and associations of various user groups
Identify opportunities for maximum benefit and investment

Takes environmental / safety concerns into consideration.

List of proposed trails and connectors prioritized, with explanations.
Provide a comprehensive and flexible plan to achieve maximum utilization
and development of trails in Kentucky.

2. Qualified Bidders must demonstrate:

Experience in mapping trails and developing master list of trail info
Experience in trail design and / or construction,

Experience with developing Trail Master Plans

Experience working with municipalities, states

Ability to perform the above task by identifying resources and technical skills /
supporting departments within the company

How the company would handle the inventory and mapping of existing trails

3. Provides a cost analysis for a comprehensive Trail Master Plan:
Identify main components of process and provide cost
Provides estimated timeline for completing a Trail Master Plan

* We are only looking for a master plan that includes a design - baseline existing
trails with suggested trail connectors and new trail recommendations, not
engineering and construction of trails.

Mission Statement for KRTA Trail Master Plan

To make Kentucky a premier adventure tourism destination by identifying,
developing, connecting and promoting a statewide trail program.
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